22 per cent of Hong Kong respondents ranked
climate change as their top concern
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Climate concern as a world issue

Highest in Mexico, Lowest in the US

Hong Kong has the same high level of concern as Mexico
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Concern about Climate Change
Up Significantly in Hong Kong
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75 per cent of Hong Kong people say addressing climate
change is at least as important, if not more important
than supporting the economy during downturn

Lower priority About the same Higher priority
Il than tackling P priority as tackling | than tackling
climate change climate change climate change

Australia 13 50 37

Brazil 17

Canada 14 35
China 18 54 28
France 21 53 26
Germany 28 54 18
Hong kong |EFTINNNNE
India 15 52 33
Malaysia k! 51 38
Mexico 14
United Kingdom [JEERE 45 42
USA iy 42 48
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Confidence in leadership on climate Change
Up Significantly in Hong Kong
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Hong Kong is the only market
with a significant increase in optimism level
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Growing commitment in Hong Kong

reducing climate change impact
2007+ | 2008 [ 2009

61

35

oy, o) A2 o 1o ACO
\1;‘3\;96 P ao™® W wer
HSBC <> O 5.

The world’s local bank Partnership




Low-carbon choices in Hong Kong vs Global

75%
Turn off lights/electronics 83%

1%
9%

Recycle household waste

52%
a7 %

|

Undertake low-energy improvements to home

38%
Drive more economically to use less fuel A3%
. 25%
Choose to travel by train/bus rather than aeroplane 32%
. . 27%
Donate money to environmental charities 19%
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Buy and drive a hybrid/electrical car 17%
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Low-carbon choices in Hong Kong vs China
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67 per cent would purchase green financial products IF

It didn’t cost extra, it made a difference, or when given choice

| would purchase an environmentally
responsible financial product, if...
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Hong Kong has moved up to the third most
optimistic country from sixth last year.
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Global 2009: Concern (34); Confidence (19); Commitment (36); Optimism (17)
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